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Summary: Enhancing Entrepreneurship Education Across Borders 

The "Young European Entrepreneurs" project, implemented through a strategic partnership between 

Thora Storm Upper Secondary School in Norway, Jämtlands Gymnasium in Sweden, and JAYE Malta, 

aimed to foster entrepreneurial mindsets and skills among secondary school students through 

transnational learning and collaboration. Over the course of four Learning, Teaching, and Training 

Activities (LLTs) held in Östersund (Sweden), Malta, Trondheim (Norway), and Malta again, the 

project successfully achieved its objectives and produced impactful outcomes. 

Pre- and Post-LLT Surveys: 

• Each LLT was preceded and followed by surveys to gauge participants' understanding, skills, 

and confidence in entrepreneurship. 

• Results consistently showed significant growth and improvement in participants' 

entrepreneurial knowledge, skills, and confidence levels after each LLT. 

• Participants demonstrated increased understanding of entrepreneurship concepts, enhanced 

problem-solving abilities, and greater confidence in their entrepreneurial capabilities. 

Impact on Participants: 

• Participants gained practical experience in entrepreneurship through hands-on activities, 

workshops, and interactions with local businesses and mentors. 

• They developed essential "hard" skills such as business planning, marketing, and financial 

management, as well as valuable "soft" skills including teamwork, leadership, and 

adaptability. 

• The project fostered personal growth, reduced fear of failure, and instilled enthusiasm for 

entrepreneurship and teamwork among participants. 

Impact at Various Levels: 

• At the local level, the project contributed to reducing youth unemployment, fostering 

regional business growth, and strengthening cooperation between participating institutions 

and local stakeholders. 

• Regionally, the project promoted cross-border collaboration and cultural exchange between 

Sweden, Norway, and Malta, breaking down language barriers and enhancing English 

language skills among participants. 

• Nationally and internationally, the project aimed to increase the number of young 

entrepreneurs and prepare them for the European job market, contributing to the overall 

goals of the Erasmus+ program. 

Evaluation and Dissemination: 



• The project's success was assessed through regular evaluations, surveys, and feedback 

mechanisms, ensuring continuous improvement and alignment with project objectives. 

• Dissemination activities targeted various stakeholders including participating youths, partner 

staff, local businesses, educational institutions, and national authorities, aiming to share 

project results, best practices, and lessons learned. 

Conclusion: The "Young European Entrepreneurs" project exemplifies the power of transnational 

cooperation and experiential learning in fostering entrepreneurial mindsets and skills among young 

people. By providing opportunities for hands-on experience, cultural exchange, and skills 

development, the project has empowered participants to become confident, innovative, and 

enterprising individuals ready to thrive in the dynamic European landscape. 

 


